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MARKETING (MKT)
MKT 341   Marketing   3 Units
This is a survey course of marketing principles and theory. The course
supports a practical applied approach to the marketing mix, consumer
and industrial markets, market research, plus the challenges of the
competitive marketplace. The course also includes an introduction
to the issues of globalization. Prerequisite: BUS 201. Recommended
prerequisite: ECO 201 or ECO 202.

MKT 344   The Advertising Agency   3 Units
A managerial approach to promotional campaign development with an
emphasis on advertising strategy as a component of the total market mix
will be presented in this course. Students will apply research techniques
to target audience identification, message development, creative
executive, and media planning as they design a complete campaign for a
specified client. Prerequisite: MKT 341 (concurrent enrollment allowed).

MKT 353   Professional Selling   3 Units
This course focuses on the study of the principles of selling and basic
sales concepts. Topics will include: Competitive advantage, researching
company and competitor information, value proposition, customer needs,
listening; communication skills, presenting information, negotiation, and
closing skills. Prerequisite: MKT 341 (concurrent enrollment allowed).

MKT 355   Services Marketing   3 Units
A practical approach to understanding and implementing marketing
strategies as applied to the business and service sectors. Applications
in healthcare, financial and hospitality industries will be addressed.
Prerequisite: MKT 341.

MKT 371   Digital Marketing   3 Units
This course will provide a broad overview of digital media including
effective web design, SEO (search engine optimization) strategies, social
media tools, mobile marketing, metrics, and analytics with a focus on
business strategies and trends while using the appropriate digital tools
for maximum effectiveness. Prerequisite: MKT 341.

MKT 442   Marketing Research   3 Units
This course seeks to provide an applied approach to the techniques and
concepts of marketing research and its critical relevance to effective
management decisions. Students will develop competency in survey
methods and statistical analysis techniques. The course supports classic
marketing approaches and the role of research in assisting corporate
strategies in optimizing financial performance. Prerequisites: General
education math requirements and MKT 341.

MKT 445   International Marketing   3 Units
A broad survey course of international marketing principals and trade
theory. The course supports a practical approach to global marketing
with a focus on competition, market analysis and entry strategies, trade
finance, cultural dynamics, and the challenges of the global marketplace.
Student teams will prepare market-entry plans for a specific country.
Prerequisite: MKT 341.

MKT 475   Marketing Strategy   3 Units
This class serves as the capstone course for a business degree and
related Program Learning Outcomes (PLOs) requiring a compilation
and demonstration of mastery of the tools, skill sets and knowledge
introduced throughout business program core and emphasis courses.
Students will create a signature assignment requiring developing
strategic courses of action for a business. Business Exam fee: $40.
Prerequisites: Marketing emphasis with senior standing and FIN 331 and
MGT 321 and MKT 371 and MKT 442.


